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Introduction | LONGHORN LIGHTS OUT

)
ﬁ. UT Energy and )
Water Conservation
? Program

+ > Energy Conservation

Monthly campaign to
promote shutting off
Faculty & Staff of lights, electronics,

and computer
equipment around
campus

Students
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Goals | LONGHORN LIGHTS OUT

(1) Energy Savings

(2) Engage the Campus Community in Energy Conservation

(3) Energy Awareness
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Successes | LONGHORN LIGHTS OUT

(1) Energy Savings

Results

April 2013 (Wed) 676 kW reduction 2.7 % reduction
Sept. 2013  (Fri) 16926 kWh reduction 0.9% reduction

Nov. 2013  (Fri) 111 kW reduction 9% reduction/building

Jan. 2014: (Fri) 63 kW reduction 14% reduction/building
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Successes | LONGHORN LIGHTS OUT

(2) Engage the Campus Community in Energy Conservation

Student & 51 volunteers + 13 pizzas
Faculty/Staff = 35 buildings
Engagement 631 light switches

g98 49 projectors

266 computer monitors

UT Tower &
Media
Branding
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Successes | LONGHORN LIGHTS OUT

(3) Energy Awareness

Student &
Faculty/Staff
Engagement

UT Tower &
Media

UT Tower going dark tonight to save energy

Branding
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Successes | LONGHORN LIGHTS OUT

(2) + (3) Engage the Campus Community in Energy Conservation & Energy Awareness

Student & ~A=-ONGHORN.

Facutly/Staff IOIN THE
Engagement

DARK SIDE

“—LIGHTS OUT’
UT Tower & " \j | attended LLO on 1312014 because...
Media , . 1 i T
Y

Branding
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Lessons Learned | LONGHORN LIGHTS OUT

(1) Measuring Success

What is our

-- enerqgy savings?

-- load reduction?

-- student & faculty/ staff
engagement?

(2) Creating a Sustainable
Conservation Program
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In two days we saved 16,926 kWh
during Longhorn Lights Out!

equivalent to:

- turning off 1900 CFL light bulbs

- removing the greenhouse gas emissions of 2.5
cars for one year

- or, eliminating the CO?emissions from the electricity
usage of 1.6 homes for one year!

Costs VS. Savings
-- T-shirts

-- Food

-- Staff Support
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Future Plans

Tracking our Progress:

Mobile App Student Survey

New Tab
|

Apps [E Trello [E] FCTime [ TimeSheet [ FoundCom XX Zargan [ BB

- IN THE
Website ggRK SIDE

“—/LIGHTS ouT’
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Thank you! Questions?

http://www.utexas.edu/facilities/sustainability/LightsOut.html|

energysteward@austin.utexas.edu
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